


2023 Impact Report
Transforming care and saving lives.





About us
We are Australia’s leading community-based organisation for prostate cancer research, 
awareness, and support. As the nation’s predominant charity fund for Australian-based 
prostate cancer research, we exist to protect the health of existing and future 
generations of men in Australia and to improve quality of life for Australian men and 
families impacted by prostate cancer.

Our vision is a future where no man dies of prostate cancer and Australian men 
and their families get the support they need.

Our focus:

1. To be Australia’s leading charity fund for Australian-based prostate cancer research.
2. To protect the health of existing and future generations of men in Australia.
3. To improve quality of life for Australian men diagnosed with prostate cancer.





Prostate cancer in Oz
• 95% five-year relative survival

• 24% higher risk of death outside cities

• 67% of men diagnosed over age 65

• 15% of cases diagnosed at Stages III or IV

• Number of cases set to rise 43% by 2040

• Most common male cancer

• 250,000 living post-diagnosis

• 24,217 men diagnosed each year

• 3,507 deaths each year

• 1 in 5 diagnosed by age 85



Predicted 2040 prevalence





Australia’s #1 prostate cancer charity

114 Prostate Cancer Specialist Nurses

Nationwide Telenursing & Counselling Service

150,000 info packs distributed annually

300,000 men and women on our database

6000 patients in our Online Community

130 Prostate Cancer Support Groups

100 Community Ambassadors

35,000 Facebook followers





A major awareness challenge
• 70% don’t know the symptoms

• 75% don’t know the PSA guidelines

• 1 in 5 develop anxiety or depression

• 72% of men don’t seek help for distress

• 67% of men have unmet information needs

• 87% don’t understand stage at diagnosis

• 70% increased risk of suicide death





Specialist Nursing Services
100,000 occasions of contact delivered by hospital-based PCSNs

21,000 of these patients/survivors are new contacts

20% of contacts are initiated by the patient

64% of contacts result in follow-up appointments

3,000 patients supported by Telenursing Service to date

Most common reasons for call include understanding treatment

72% of callers to Telenursing Service are patients/survivors 



Independently evaluated 
An independent evaluation has demonstrated the following outcomes from PCFA’s 
Specialist Nursing Programs:

• 60% reduction in avoidable Emergency Department presentations
• 56% reduction in specialist consultation times
• 63% reduction in rate of missed medical appointments

Patients treated by Prostate Cancer Specialist Nurses and Telenurses report 
improvements in managing their diagnosis and navigating the health system. 

According to independent health economic analysis, for every $1 
invested in PCFA services, at least $2.10 is created in social value. 









Research
Over $50m invested since 2008

$1.6m towards the EVOLUTION Clinical Trial

New NHMRC Partnership Grant in affiliation with USQ and others

Monograph on Psychosocial Care updated with Survivorship Essentials Framework

New Prostate Cancer Survivorship Collaborative Research Group

5 Young Investigator Priority Impact Research Awards

5 Early and Mid-Career Priority Impact Research Awards

New focus on the Pathfinder Research Registry

Launch of the STARGATE prostate cancer survival dataset











Endorsing Organisations





Awareness

Blue Sky News Magazine (printed)

Blue Sky Horizons eNews (monthly)

Network Information Webinars (monthly)

Online Community Forum (live)

Social Media Networks (live)

Email Engagement (weekly) 

National and Local Media Relations (daily)













Support 
Network

Around 130 groups connected in 2021

Six new groups established

1000 meetings in person or virtually

National and local fundraising 

Community presentations and awareness

New engagement via MatesCONNECT

700 PCSG members in our Facebook Group









2023 Advocacy priorities

Progressing a 
review of the 
Clinical Guidelines 
for PSA Testing
Why? So more men 
get an early and 
accurate diagnosis

01
Paving the way for 
new medicines and 
treatment 
technologies
Why? So more men 
survive their disease 
and live well

02
Improving public 
health awareness 
through access to 
STARGATE
Why? So more men 
know their risks and 
family history

03
Driving dynamic 
patient and 
consumer 
engagement
Why? So more men 
can benefit from 
optimal care

04
Promoting new 
investments in 
research and 
treatment
Why? So more men 
rapidly access new 
treatments and trials

05



2023 Service priorities

Expansion of our 
Prostate Cancer 
Specialist Nursing 
Services
Why? So more men 
have access to 
person-centred care

01
Expansion of 
Telenursing & 
Counselling 
Service
Why? So more men 
can enjoy a better 
quality of life

02
Growth of the 
Support Group 
Network and Peer 
Support Programs
Why? So more men 
can connect and 
cope better

03
Engagement of the 
community in 
campaigns such as 
The Long Run 
Why? So more men 
and families can 
help us save lives

04
Strengthen 
awareness through 
best-practice 
communications
Why? So more men 
and families receive 
our support

05



Coming 
soon …
Our new 
Survivorship 
Toolkit for men 
impacted by 
prostate cancer.





Please don’t hesitate to contact our team.

Anne Savage
Chief Executive Officer
0417 709 869 / anne.savage@pcfa.org.au

Sally Sara
Director of Nursing
0407 608 546 / sally.sara@pcfa.org.au

Laura McKoy
General Manager Marketing & Public Relations
0435 094 788 / laura.mckoy@pcfa.org.au

Thank you!

mailto:anne.savage@pcfa.org.au
mailto:sally.sara@pcfa.org.au
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